
	
  

G/Score®	
  Scorecard	
  Legend 

Rev.	
  01/10	
  
G/Score®	
  is	
  a	
  registered	
  trademark	
  of	
  Guidewire	
  Group,	
  Inc.	
  
All	
  Materials	
  ©	
  2010	
  Guidewire	
  Group,	
  Inc.	
  	
  

 

 
G/SCORE™ SCORECARD 

COMPANY	
  NAME	
  
Assessment	
  Date:	
  1	
  DEC	
  09	
  

Assessor:	
  NAME,	
  AFFILIATION	
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   Competition	
   Business	
   Product	
  
Team	
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   Funding	
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Summary 	
  

Strengths & 
Challenges 
 
 
 
 

Strengths:	
  	
  

	
  

Challenges:	
  
• 	
  

Company  
Information 
 
 
 

	
  

 

Sum	
  of	
  individual	
  
category	
  scores.	
  An	
  
arrow,	
  when	
  present,	
  
indicates	
  change	
  in	
  
score	
  since	
  last	
  
assessment.	
  

Maximum	
  Score	
  =	
  28	
  

Companies	
  are	
  assessed	
  in	
  7	
  key	
  areas,	
  
each	
  on	
  a	
  scale	
  of	
  1	
  to	
  4	
  points.	
  	
  The	
  
score	
  in	
  each	
  area	
  is	
  noted	
  by	
  the	
  gray	
  
shading.	
  Please	
  see	
  additional	
  pages	
  for	
  
score	
  definitions.	
  

When	
  the	
  information	
  
is	
  made	
  available,	
  the	
  
Scorecard	
  will	
  include	
  
data	
  on	
  outside	
  
funding	
  levels.	
  

no	
  $	
  	
   =	
  self	
  funded	
  
$	
   =	
  seed	
  funded	
  
$$	
   =	
  <$2.5M	
  
$$$	
   =	
  $2.5M	
  -­‐	
  $10M	
  
$$$$	
   =	
  $10M	
  –	
  $25M	
  
$$$$$	
   =	
  $25M+	
  

	
  
The	
  assessor	
  notes	
  the	
  apparent	
  strengths	
  
and	
  obstacles	
  as	
  identified	
  from	
  
presentation.	
  

The	
   summary	
   recaps	
   the	
   core	
   business	
   concept	
  
and	
  notes	
  progress	
  toward	
  execution	
  of	
  plan.	
  

Company	
  contact	
  information	
  and	
  key	
  team	
  
members	
  are	
  provided	
  in	
  this	
  section.	
  

Evaluates	
  three	
  	
  
key	
  vectors:	
  
• Overall	
  
Concept	
  

• Market	
  size/	
  
opportunity 

• Competition 

Evaluates	
  
product	
  
traction	
  and	
  
achievement	
  
of	
  key	
  
business	
  
milestones. 

Evaluates	
  
capabilities	
  
and	
  
completeness	
  
management	
  
team. 

Evaluates	
  
pricing	
  and	
  
channel	
  
strategy	
  vis	
  
a	
  vis	
  
customer	
  
and	
  market. 


